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ZnasRBREMAbLE (1ICTT vs FRIBTTIE) *

fhE EE =@ FhE EAF EE E 35|
ICT 39 61 31 69 32 68 33 67 30 70 34 66 32 68
A 37 63 49 51 47 53 42 58 42 58 48 52 47 53
B B =Eu EFEDRTI: ICT = EESBERATLY 258 = fraiTl
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FREl prAES =E e BEXF e us
el 44 56 36 64 43 57 43 57 47 2k 49 51 34 66
ol 43 57 52 48 48 52 46 54 45 55 51 49 43 57
40 60 60 40 57 43 48 7 55 45 52 48 60 40
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Sources and notes: lLatest data referring to all sectors of economic activity and “J Information and communication” (or the equivalent in non NACE classifications) respectively.
China: Date for 2018; the sex composition of the employed population in urban public entities was drawn from the National Bureau of Statistics of China (EZ&4t11/3)" s report
Women and Men in China — Facts and Figures 2019. EU countries: Eurostat data for 2021 (own calculations). UK: Office for National Statistics data for September 2022 (own
calculations). US: ILO data for 2022. 2Survey (n=13,147). Digitalization of the company was measured on a nine item scale (Cronbach alpha >.9 for all countries) built from the
4 Osterwalder and Pigneur (2010) business model canvas.. The groups for low, average, and high digitalization were developed for each country individually based on a triadic split Women \‘9’ H UAWEI
of the data using +/- one standard deviation from the mean as the cut-off. For more information about the index methodology, see Schiffer, M., & Arnold, R. (2011). Wirtschaft intech $ 4
digitalisiert. Cologne and Berlin: IW Consult and Bitkom. and Arnold, R. et al. (2013). Wirtschaft digitalisiert. Welche Rolle spielt das Internet fur die deutsche Industrie und
Dienstleister? Cologne and Berlin: IW Consult and Bitkom.
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5 Source: Survey (n=10,919). Notes: Respondents were asked to rank eight sets of skills from top (what they are best at) to bottom (their weakest set of skills). The skillsets mg‘ceh" g@ H U AWE |

covered were (1) digital, (2) vocational, (3) social, (4) literacy, (5) technical, (6) intellectual, (7) communication, and (8) physical. Skillsets were presented in a randomized
order for respondents to rank. Due to the small sample size in each sector, individual countries or regions cannot be analyzed individually.
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6 Source: Survey (n=1,115) Notes: Respondents were asked to rank eight sets of skills from top (what they are best at) to bottom (their weakest set of skills). The charts show the Women \"’ H AWEI
(moving) average (reversed) rank of digital top, and bottom skills on the same scale applied to all three charts. The skillsets covered were (1) digital, (2) vocational, (3) social, (4) in tech $ 4 U
literacy, (5) technical, (6) intellectual, (7) communication, and (8) physical. Skillsets were presented in a randomized order for respondents to rank. Respondents’ age was
capped at 67 years for this chart. Moving average for age +/- 2 years. Due to the small sample size, individual countries or regions cannot be analyzed individually.
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Source: Survey (n=10,919) Notes: All values above the black line indicate that women experience relatively more ageism at the same age than their male counterparts. Values Women \",

below the black line indicate that women experience less ageism at the same age than their male counterparts. Ageism was measured using the three items on ageism featured in intech } 4 H UAWEI
the European Social Survey (ESS) which have been tested and validated broadly. See Bratt et al. (2018): Perceived Age Discrimination Across Age in Europe: From an Ageing

Society to a Society for All Ages. Developmental Psychology 54(1): 167—180. The index showed a Cronbach alpha of >.85 for all countries in the sample. Lines smoothed
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Source: Survey (n=19,363). Notes: Respondents were asked to rank eight sets of skills from top (what they are best at) to bottom (their weakest set of skills). The charts show the Women ‘
8 (moving) average (reversed) rank of their digital skills and their top and bottom non-digital skills on the same scale applied to all three charts. The skillsets covered were (1) digital, intech & ’é H UAWE |
(2) vocational, (3) social, (4) literacy, (5) technical, (6) intellectual, (7) communication, and (8) physical. Skillsets were presented in a randomized order for respondents to rank.

Respondents’ age was capped at 67 years for this chart. Moving average for age +/- 2 years.
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Sources: Survey (between n=4,870 and n=11,826 depending on the interface — users only). Notes: Scales were developed based on the recommendations by Bandura, A.
9 (2006). Guide for constructing self-efficacy scales. Self-efficacy beliefs of adolescents, 5(1), 307-337. The scales captured the same five items for each interface representing Women \"’
increasingly difficult operations. The Cronbach alpha scores for the scales were all >.8 for all countries. The index ranged from Min=0 to Max=100. Advanced HCI comprises intech $ 4 H UAWEI
touch-centric interfaces (touchscreens and apps). Virtual HCI comprises voice and gesture interfaces. Statistically significant differences between women’' s and men’ s ratings
were identified using Mann-Whitney-U tests: *p<.05; **p<.01; ***p<.001.
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Source: Survey (n=13,147) Notes: The data presented in the chart refers to the difference in percent between women and men indicating how important “belonging” is to them
compared to “exposure”. * Schneider, A., & Arnold, R. (2022): Intergenerational collaboration and digitalization — Key results of a seven country survey. Shenzhen: Huawei.
Statistically significant differences between women’s and men’s ratings were identified using two proportion z-tests: *p<.05; **p<.01; ***p<.001. Digitalization of the company was
10 measured on a nine item scale (Cronbach alpha >.9 for all countries) built from the Osterwalder and Pigneur (2010) business model canvas. The groups for low, average, and Women \",

high digitalization were developed for each country individually based on a triadic split of the data using +/- one standard deviation from the mean as the cut-off. For more intech ; 4 H UAWE I

information about the index methodology, see Schiffer, M., & Arnold, R. (2011). Wirtschaft digitalisiert. Cologne and Berlin: IW Consult and Bitkom. and Arnold, R. et al. (2013).
Wirtschaft digitalisiert. Welche Rolle spielt das Internet fur die deutsche Industrie und Dienstleister? Cologne and Berlin: IW Consult and Bitkom.


https://www-file.huawei.com/-/media/corp2020/media-center/pdf/facts/papers/report_intergenerational_collaboration.pdf?la=en
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Source: Survey (n=13,147) Notes: Thoughtfulness and Authority represent indices based on multiple items, Cronbach alpha >.8 for all countries and both scales. Digitalization of
the company was measured on a nine item scale (Cronbach alpha >.9 for all countries) built from the Osterwalder and Pigneur (2010) business model canvas. The groups for low,

11

average, and high digitalization were developed for each country individually based on a triadic split of the data using +/- one standard deviation from the mean as the cut-off. For
more information about the index methodology, see Notes: 1 Schiffer, M., & Arnold, R. (2011). Wirtschaft digitalisiert. Cologne and Berlin: IW Consult and Bitkom. and Arnold, R.
et al. (2013). Wirtschaft digitalisiert. Welche Rolle spielt das Internet fur die deutsche Industrie und Dienstleister? Cologne and Berlin: IW Consult and Bitkom. Except the
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differences from average to low digitalization levels in FR and UK all differences across digitalization levels were statistically significant at least p<.05 using Tukey-HSD tests.
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Sources and notes: Survey (n=13,147). Notes: Respondents were asked to rank the top 5 incentives they would choose if offered by their employer from a list of 21 incentives.
12 The specific incentive choices were chosen by both sexes, and the ones chosen solely by women or men respectively across the three levels of digitalization in each country. Women \", H UAWE I
Digitalization of the company was measured on a nine item scale (Cronbach alpha >.9 for all countries) built from the Osterwalder and Pigneur (2010) business model canvas. in tech } 4

The groups for low, average, and high digitalization were developed for each country individually based on a triadic split of the data using +/- one standard deviation from the

mean as the cut-off.
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13 Sources: Survey (n=11,307 — employed respondents only) Notes: Remote work includes all forms of remote and mobile work. The share was calculated relative to the number of in tech gré H UAWE I

working days indicated by the respondents in the survey.
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14 Sources: Survey (n=19,363). Notes: Scales from Koverola, M., Kunnari, A., Sundvall, J., & Laakasuo, M. (2022). General attitudes towards robots scale (GAToRS): A new
instrument for social surveys. International Journal of Social Robotics, 14(7), 1559-1581. Cronbach alpha >.7 for all scales in all countries. Moving average for age +/- 2 years.

Respondents’ age was capped at 67 years for this chart. Europe comprises data for France, Germany, Greece, Italy, and the UK. Scores presented are the normalized differentials
between positive and negative attitudes scales.
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Bring digital to every person, home and
organization for a fully connected,
intelligent world.
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